REGION 1 _ 

Performance Summary 


Situation - Marlboro under-performing in the Northeast 

• Share weakness most apparent in New York and 
Philadelphia Sections and convenience store trade class. 

• Share trend relatively flat in Retail Master c-stores. 

• Fiat younger adult smoker shares. 

Issues 

• Overdeveloped and expanding Menthol category. 

- Strong Newport gains in some Markets 

• Underdeveloped and stable Discount category. 

• Extensive Premium promotional activities. 


Source: https://www.industrydocuments.ucsf.edu/docs/mrjm0004 
























Shipments 



BALANCE OF U.S. (LESS R1) - MARLBORO 
MONTHLY SHARE 








Source: Nielsen Integrated 4WM 
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Marlboro Retail Share 
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Share Change 

4 Wks Ending 5/20/95 vs 4 Wks Ending 1/14/95 
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Share Change 

4 Wks Ending 5/20/95 vs 4 Wks Ending 1/14/95 



Source: https://www.industrydocuments.ucsf: 
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Share Change 
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4 Wk Moving 


Total Discount Category Retail Share 
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MONTHLY SHARE TREND 
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BALANCE OF U.S. (EXCLUDING REGION 1) 
MONTHLY SHARE TREND 
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SECTION 14 

MONTHLY SHARE TREND 
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MONTHLY SHARE TREND 
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4 Wk Moving 


Total Menthol Category Retail Share 
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4 wk Moving Newport Retail Share 









Source: Nielsen Expanded Pricing 
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NEWPORT 

C-STORE MONEY-OFF INCIDENCE 4 WK MOVING 
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win/cam promo section.WKS Chart 3 
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Newport Promo Incidence Section 13 
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Newport Promo Incidence Section 14 






Source: Nielsen Integrated 4WM 
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Source: https://www.industrydocuments.ucsf.edu/docs/mrjm0004 


Camel Retail Share 









Source: Nielsen Expanded Pricing 



CAMEL FILTER 

C-STORE MONEY-OFF INCIDENCE 4 WK MOVING 


















































































Camel Promo Incidence Section 12 
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win/cam promo section3.WKS Chart 1 
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win/cam promo section4.WKS Chart 1 












Source: Nielsen Integrated 4WM 
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Winston Retail Share 












Source: Nielsen Expanded Pricing 
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Winston Promo Incidence Section 13 
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Winston Promo Incidence Section 14 







































